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’60 Minutes 9 Ticks 


By Sander Vanocur ' * 

. A bit of television history will be 
made tonight when “60 Minutes” 
moves into its new time slot on CBS at? 
p.m. Never before has a network put a 
continuing weekly news program in ; 
primetime. ' 

’The program, which has added [Dan 
Bather, to itsreporting team.of Mike 
Wallace and Morley Safer, has rdn for . : 
.eight : years. Despite its previously 
truncated schedule— it wentoff the air 
when pro footballcarae onin the fall— 
it has retained its faithful "audience,*- 
During the past summer, when'it yras 
•shown during prime time; it 
demonstrated that it could attract a 
high rating.That is why it is now being 
moved into prime time to replace 
"Three for the Road.” It will probably 
dd as well if not better than any enter* 


See PRIME TIME, GU,CoL 1 ; 


tainment replacement that CBS could 
have found. 

Is “60 Minutes” news or is it enteiv 
tainment? There is no question what it 
is. It is news presented in an entertain- 
ing manner. That is what makeslt and 
die: new and successful NBC monthly 
program “Weekend” work. They en-. . J 
tertain as they inform. ' 4 ' 'f ' 

. Entertaining is defined as" the act of 
.receiving a guest” That is what has 
made “60 Minutes” apparently so 
• welcome in so many homes. Itdoesnot 
come at viewers with gloom and doom 
and an exaggerated senseof its own im I 
portance. lt does not feel that impori^| 
tantstories need awhole hourto tell.lt’ 
does three or four in anhour.In its case; 
less is more. Like a good guest, it does 
not overstay its welcome. <■ > 
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* PRIME TIME, Fnm G1 J ' in 1976. It will restore the series to its MUantly ^tefuBy in comedte 

r -^regular schedule of 12 in m-- ' * ^a^^^.Mary T?ler 

Don Hewitt, its executiveproducer.s ^ - -IgomSbem,"* \* #4- > \ 

- thinks theprogramhas been successful ^- But there remains a problem. __ ■ 

because it has filled the, void leftby the'i .Poramra^ries dbpot .generally 
demise of life* and Look. He under- „■ attracthigh ratings. There.are excep* 

. stands the limitations and the”oppor : ti6n% NBC wonayeiyhlghsh areof the 

*■ ■ ■’ • 'viewing audience last year with Its 

Iwellmdieratings with its recent two- 


tunlties of teleyision^as a 
predominately^ but ; not exclusively, 
-Visual medium. “It is,” he” maintains, 

. “iMtsoimportantwlmtyoutellpeople, 
.as how much 

- rigs Minutes” and “Weekend’* may 
- -be stowing us a newlormhfdocumen- • 
taryrAll die networks dtf 'documen ! 


now deal 
were for- 

jWferft ; 

. wo.sMw-to news-departments for ex- 
' planationand amplification.^ "i ” 

i /■ v 

Documentaries, to attract a' large “hart ;afcw^docui|^ 
audience,' general ly nee d three a^out : ^ 

elements^ rpiality; controversiality 



>- tCBS was ahead in entertainment’hnd ‘ji- UUIVidVMUVW wv**o*- r; r — ^ 

* "not likely to be overtaken. NBC lboked^‘ -‘-documentary, a subject like abortion, 
to its presige in news arid tfocuraen- -‘-may notattract theaucttence that it 
. taries. - ■ ^ ?*asrt • >■* once did.’now that we have seen the 

- More recently, ABCran into trouble ’ issue defined in different tends’ on 
with Its affiliates wien it announced -*'“Maiide.” : The issue of deathfwhich 
plans to cut baick the number of hi^tly once mi^thave been the subject of a 
.-‘whimui "mnoo.TTtCi»trtpiimervtaWp<! se .news^ldocnmentarv.'. was- treated 
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4 acclaimed "Qose-Utf’^umentaries a® news^-documentary/. was treated i j 

v y .r.r- &al ~ *** 


tag fad.' It suggests -that people in' 
.television news, and periaps in new- 
fspapers and magaztaes as well, may 
have to revise ’their judgmentsaboiit 
what is news and what, is entertain- 
ment.Perhaps 4 they ard the same. 





